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Abstract 
Many authors in the world, state that generally a stimulating environment and the presence of multipurpose facilities, as well 
as trained and specialized staff, foster a positive start up to the sport. This work aims to verify that these conditions don't 
always (actually with significant percentages), promote an adequate choice. The research consists of the administration of a 
questionnaire, which contains 8 questions, for pupils in the 3rd, 4th and 5th grade of the primary school (1000 male and 1000 
female), age group 9±11, to choose and practice a type of sport, regardless the availability of existing facilities in the area. 
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1. Introduction 
The purpose of this paper is to research, observe and analyze, through questions, the anthropological and 
cultural characteristics and the cultural motivations that push children between 9 and 11 years old, to choose and 
practice a type of sport, regardless the availability of existing facilities in the area (Perissinotto, 2012). 
The municipality of Prato offers twenty sport fields, a multipurpose field, three gyms and a multipurpose field 
at the primary schools. 
Many authors in the world (Uggeri, 2010), state that generally a stimulating environment and the presence of 
multipurpose facilities, as well as trained and specialized staff, foster a positive start up to the sport (Di Carlo, 
2004). 
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This work aims to verify that these conditions don't always (actually with significant percentages), promote an 
adequate choice. 
Nowadays,  unfortunately, the media (also the digital media, including the social networks) at all levels, 
adversely affect the choices of a particular discipline, regardless of the inclinations (psychological and physical 




The research consists of the administration of a questionnaire, which contains 8 questions (favourite sport, 
favourite champion, sport practiced, duration of the training sessions, number of workouts per week, favourite 
movement disliked one, little known sport, and if the subject practices sports), for pupils in the 3rd, 4th and 5th 
grade of the primary school (1000 male and 1100 female), age group 9-11. 
During the administration of the questionnaire, the children were followed for any clarification on the 
questions, in a neutral manner in order not to affect their preferences. 
We also considered the quantity and quality of sports falicities in the municipality, the number of hours 
devoted to physical education and what the POF (Educational Offer Plan) provides, with respect to sport 
laboratories, how the media affect the kids and the difference between instructional and competitive sports 
(Martelli, 2013). 
3. Content of the experiment 
The children taken for research are in the golden age for the growth of their coordination skills and their 
intellectual faculties  (Feldenkreis, 2003). With this work we want to verify, in a student population living in a 
strongly positive environment (economically and structurally) if cultural anthropology and the mass media 
influence the choices of young children to a particular sport (Arnold, 2002). 
Unfortunately, it's possible to see a distortion of the choices, because the kids are daily bombarded with images 
and non-educational programs, and the players (athletes) do not take ethical behavior, deceiving the transmitted 
value (Pastore, 2006). In fact, a precompetitive sport proposal, to be profitable for the development, must meet 
the following requirements  (Farnè, 2002): 
  It needs to be fun, according to the need of stimulation and neuro-motor excitement that the child needs; 
 It has to be the demonstration of the possibility to acquire skills (appropriate to the capacity), in order to 
develop specific motor skills; 
 It must stimulate the experience of being together, in compliance with laws and rules (social aspect); 
 It needs to represent the right balance between the child's ability and the psychomotor demands posed by the 
chosen sport; 
 It has to be a time of consolidation of basic motor patterns; 
 It must be an occasion of biological, physical and mental development. 
Obviously, the failure to meet these objectives as well as the misleading messages of the great champions of 
the sport, entail some risks to the growth of the child. For this reason, it is not enough (in general) to have 
adequate facilities, to choose correctly the sport  referred to one's own inclination. Undoubtedly it is also 
necessary a correct message:  the input of television, internet, media and world-class athletes, should not only 
communicate aspects of sports performance, but also ethical and moral ones. Unfortunately, also the school often 
offers sports activities without ensuring that they are ethical and moral (Ercolani, 2006). The research was 
conducted in sports clubs and primary schools during the school year 2012-2013. 
4. Results                                                         
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Table 1. What are your favorite sports? 
 
 Male Female 
Soccer 30% 4,55% 
Volley 13% 36,40% 
Basket 10% 4,55% 
Rugby 10% 0 
Cycling 7% 0 
Tennis 7% 0 
Swimming 7% 27,30% 
Motorcycling 7% 0 
Athletics 3% 0 
Formula one 3% 0 
Billiards 3% 0 
Dance 0 18,20% 
Riding 0 9,10% 
 
In the Table 1 we can see that there are differences between males and females is the main choice of sports 
(soccer vs volleyball), although the volley, however, remains at the top for both sexes. Evidently, apart from the 
good facilities in the area under consideration, the large amount of sport programs that spread a particular sport, 
encourage the choice of a sport rather than others, even though the place has got the facilities to practice any 
sports. Other choices are  made more to please the parents (maybe not so good at that sport when they were 
children) than themselves.  
 
Table 2. Who is your favourite champion 
 
 Male Female 
Balotelli 20% 10% 
Papi 20% 0 
Messi 10% 0 
Pirlo 10% 0 
Gallinari 10% 0 
Rossi V. 10% 0 
Alonso 10% 0 
Ronaldo 10% 0 
Piccinini 0 22 % 
Pellegrini 0 18,10% 
Kostener 0 9,10% 
Sottana 0 30% 
Candela 0 10% 
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As you can see in the Table 2, for the boys, football players are the first choice (Balotelli) and volleyball 
players are very similar to this result. For the girls, volleyball  has a very high approval, followed by swimming. 
It is clear that these athletes sports, are not only well-known personalities, but their behavior (even gossip) have 
made them attractive as well as a picture of their  status and role in society, so worthy of choice, regardless of 
their psychophysical characteristics. 
It should be noted that 90% of  the interviewed boys usually practice a sport, compared to 72.30% of girls and 
only 10% of males and 27.30% females  just watch on television (sometimes) worldwide famous sport  events. 
 













As shown in Table 3, most of the boys play soccer (50%) compared to swimming for girls (50%). This 
essentially reflects the choices (information) that they  have had regarding their favourite sport champions: they  
emulate, in their sport activities,  the greatest champions of that particular sport. Many of these guys haven't 
chosen their sport,  for their specific physical and mental inclinations, but because their choices were  generated 
by the mass media and / or by their parents or friends, regardless of the facilities in the area 
 







The Table 4 we can see that the males train twice a week, in the majority of cases (88.90%), as their  peers 
(62.50%), all others at least once a week and for some sports for females (volleyball), at least 3 times a week. 
This is a feature throughout the national territory. 
 







In Table 5 we can see that the males are training for more minutes (66.70%) than the  
   Male Female 
Soccer 50% 0 
Rugby 30% 0 
Cycling 10% 0 
Billiards 10% 0 
Swimming 0 50% 
Volley 0 25% 
Riding 0 12,50% 
Dance 0 12,50% 
   Male Female 
1 time 11,10% 25% 
2 time 88,90% 62,50% 
3 t. or more 0 12,50% 
   Male Female 
1 h. 33,30% 62,50% 
1 h. ½ 66.70% 37,50% 
2 h. or more 0 0 
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 females (37.50%), while time being equal, (one hour), the girls exceed the by almost 50% the 
boys (33.30% vs. 62.50%); that means that females use  for the sport about one hour per week, 
compared with almost twice as many males. 













In the Table 6, we asked what are the movements in the sport, which the interviewed could perform well. As 
can be seen, for both males (23%) and females (24.20%),  running and jumping are the movements that they are 
able to perform better, with less difficulty than the others.  
It is evident that such movements are reported in the dynamic natural biomechanics of the human being.  
While launching and gripping are in smaller percentages, for both males (13%) and for females, although the 
latter have a higher value (18.20%) for the launch, compared to the half of the males in the gripping (6.10%). In 
this case, we can say that females playing sports such as volleyball, are more accustomed to launch (even though 
it means that they actually are used to dismiss the ball in flight). 
 














In Table 7, we asked, with respect to movements analysed before, which of them the interviewed would like to 
learn. Upon a first analysis, we can note that running and jumping are almost absent for the two sexes (apart from 
a 6% for females, as indeed they practice volleyball and for this reason they would like to jump higher to 
consolidate the technical movements of the wall and of the attack); they confirm the data in Table n. 6 (ie the 
movements that they were able to perform better). We have a significant finding in males (18%) and females 
(24.30%) for the desire to learn as much about the movement of climbing, which is a whole new movement in the 
motor range of a guy. While females would like to learn (24.30%) to kick, which the males, playing football, do 
daily in the sport and then, except for a small part of them,  it is not a priority. Another significant fact, is 
 Male Female 
Run 23,00% 24,20% 
Jump 23,00% 24,20% 
Throw 13,00% 18,20% 
Grabbing 13,00% 6,10% 
Kick out 17,00% 0,00% 
Climb 10,00% 3,00% 
Roll over 10,00% 9,10% 
Keep one's balance 4,00% 15,20% 
 Male Female 
Run 3,00% 0,00% 
Jump 0,00% 6,10% 
Throw 10,00% 6,10% 
Grabbing 13,00% 15,20% 
Kick out 3,00% 24,30% 
Climb 18,00% 24,30% 
Roll over 23,00% 6,10% 
Keep one's balance 30,00% 18,20% 
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represented by staying in balance (30% males and 18.20% females). It is a very special coordinative ability, 
sometimes felt by boys as a personal challenge. 
























In Table 8, we asked the interviewed what sports they would like to try, as a second compared to what they 
were doing. As you can see, both males and females have chosen team sports. The individual sports are at 9.30% 
for males primarily in relation to the formula one (as a dangerous challenge), while for females the artistic 
gymnastics (20%) is the favourite. Gradually there are percentages for other sports more or less known through 
television programs or because they are practiced by their parents  (Hirtz and Ludwig, 2005). 
5. Conclusions 
We have noticed that the majority of boys, have chosen football  (50%) as their favourite sport, mainly for  
three reasons: because it is the most popular sport, because almost all of the media only talk about football, 
because their choice was influenced by their fathers or by their elder brothers.  
The other sports such as volleyball, basketball, swimming and athletics, are usually practiced at school. The 
remaining: rugby, cycling, tennis, motor sports, formula one and billiards are chosen because they are practiced 
by older siblings or because they are promoted and broadcast by the media. 
As for the females, the majority of them has chosen volleyball (36,40%) as their favourite sport; unlike 
football, volleyball is not often transmitted by the media but it is usually played at school during the hours of 
Physical Education or leisure. Sports such as swimming, dancing, horse riding, football and basketball are 
practiced some at the behest of their parents, others in the school. 
The collected data show a clear distinction between males who prefer football and females who prefer 
volleyball.  
 Male Female 
Volleyball 15,70% 30% 
Basket 15,70% 10% 
Rugby 10,30% 0 
Formula one 9,30% 0 
Cycling 9,00% 0 
Golf 8,00% 0 
Baseball 7,00% 5% 
Water polo 5,00% 0 
Athletics 5,00% 0 
Archery 5,00% 0 
Swimming 5,00% 5% 
Hunting 5,00% 0 
Gymnastics 0 20% 
soccer 0 10% 
tennis 0 10% 
Riding 0 5% 
no answerr 0 5% 
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Unlike other sports, football and volleyball for children of this age, can be played more easily even at home, 
because they do not require special equipment, a ball can be enough. 
For males, the favourite sport is usually linked to the favorite sports team. 
Other sport champion that have been chosen are: Valentino Rossi and Gallinari for his intelligence, his skills 
and spectacular nature of his performance.  
The element that links them all is the fact that most of times,  they are placed in the foreground by the media. 
The same is true for females. 
In completing the questionnaire, we asked the all the kids the reason why they loved so much football, there 
were two types of answers that stood out: a third grade boy said: "Because you can make a lot of money" and a 
fourth grade child stated: "So if I become famous, I can marry a show girl" (Casolo and Melica, 2005).  
This is the result of how famous athletes usually misleading messages through the mass media.  
The media say they adapt to the requirements of the public; we believe that the media broadcast other games 
such as volleyball, basketball, water polo, not limiting to the end of the match and to its scores, more people 
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